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Assignment 1
Selecting your Target Market
After choosing your target market, please fill the following blanks: 
	1. 
	Is your market: 

a. International 

b. Domestic 
	

	2. 
	Your market type/activity is: 

a. Culture/heritage 
b. ecotourism 

c. religion 

d. sport/adventure 

e. other

please identify -----------------------------------
	

	3. 
	What is the country of origin? 


	

	4. 
	Why did you choose this market? 


	

	5. 
	What is the position of your market in international arrivals? 


	

	6. 
	What is the economic situation of the country from which your market comes? In addition, how does this affects their trip choice and buying behavior? 


	

	7. 
	What are the main world destinations of your market, also their main activities? 


	

	8. 
	What is the position of your country as destination for the selected market?


	

	9. 
	What are the competing countries and mention the aspects of such competition? 


	

	10. 
	What are the different characteristics of your market?


	

	11. 
	What are the main sites of your country that satisfy their needs? 

	

	12. 
	What the preferences of your market for the facilities and services provided? 
	

	13. 
	Explain the expenditure aspect of your market. 
	

	14. 
	What is your source of information? 
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Assignment 2
Positioning your Product

After choosing your product, please fill the following table: 
	1. 
	Your Product 
	

	2. 
	Your Product Attributes 
	

	3. 
	Your Product Uniqueness Aspects  
	


Please describe your product as:

	
	The Need of Targeted Market 
	The Feature 
	The Benefit

	1
	
	
	

	2
	
	
	

	3
	
	
	

	4
	
	
	

	5
	
	
	

	6
	
	
	


